
290

Reference List

Addison, M. S., & Williams, P. W. (1996). Using the Internet for travel and tourism
survey research: experiences from the net traveler survey. Journal of Travel
Research, fall, 1996, 81-87.

Adelman, B. J., Heberlein, T. A., & Bonnicksen, T. M. (1982). Social psychological
explanations for the persistence of a conflict between paddling cannoeists and
motercraft users in the Boundary Waters canoe area. Leisure Sciences, 5, 45-
62.

Ahmed, Z., & Krohn, F. (1992). Understanding the unique consumer behavior of
Japanese tourists. Journal of Travel and Tourism Marketing, 1(3), 73-86.

Albers, P. C., & James, W. R. (1983). Tourism and the changing photographic image of
the Great Lakes Indians. Annals of Tourism Research, 10, 123-148.

Albuquerque, K. D. (2001). Tourist harassment: Barbados survey results. Annals of
Tourism Research, 28(2), 477-492.

Alltman, I. A., & Low, S. M. (Eds.). (1992). Place attachment. New York: Plenum.

American Psychology Association (1995). Publication manual of the American
Psychological Association (Fourth Edition ed.). Washington, DC: American
Psychological Association.

Andereck, K. L., & Becker, R. H. (1993). Perceptions of carry-over crowding in
recreation Environments. Leisure Sciences, 15, 25-35.

Antaki, C. (1982). A brief introduction to attribution and attribution theories. In C.
Antaki & C. Brewin (Eds.), Attributions and Psychological Change: Applications
of Attributional Theories to Clinical and Educational Practice. London: Academic
Press.

Armstrong, R. M., Mok, C., Go, F., & Chan, G. (1997). The importance of cross-
cultural expectations in the measurement of service quality perceptions in the
hotel industry. International Journal of Hospitality Management, 16(2), 181-190.

Auhagen, A. E., & Salisch, M. V. (1996). The diversity of human relationships. New
York: Cambridge University Press.

Basman, C. M., Manfredo, M. J., Barro, S. C., Vaske, J. J., & Watson, A. (1996). Norm
accessibility: An exploratory study of backcountry and frontcountry
recreational norms. Leisure Sciences, 18, 177-191.

Bateson, J. E. G., & Hui, M. K. (1992). The ecological validity of photographic slides
and videotapes in simulating the service setting. Journal of Consumer
Research, 19(Summer), 271 - 281.

Bell, P. A., Greene, T. C., Fisher J. D., & Baum, A. (1996). Environmental psychology
(4th ed.). Fort Worth: Harcourt Brace College Publishers.

Bernstein, D. A., Clarke-Stewart, A., Penner, L. A., Roy, E. J., & Wichens, C. D.
(2000). Psychology (5th ed.). Boston: Houghton Mifflin Company.



291

Bhattacharyya, D. P. (1997). Mediating India: An analysis of a guidebook. Annals of
Tourism Research, 24(2), 371-389.

Blahna, D. J., Smith, K. S., & Anderson, J. A. (1995). Backcountry llama packing:
Visitor perceptions of acceptability and conflict. Journal of Sciences, 17, 185 -
204.

Bochner, S. (1982a). The social psychology of cross-cultural relations. In S. Bochner
(Ed.), Cultures in Contact: Studies in Cross-Cultural Interaction (pp. 5-44).
Oxford: Pergamon Press.

Bochner, S. (Ed.). (1982b). Culture in contact: Studies in cross-cultural interaction.
Oxford: Pergamon Press.

Bochner, S., & Coulon, L. (1997). A cultural assimilator to train Australian hospitality
industry workers serving Japanese tourists. Journal of Tourism Studies, 8(2),
8-17.

Boldt, E. D. (1978). Structural tightness and cross-cultural research. Journal of
Cross-Cultural Psychology, 9, 151-165.

Bond, M. H., & Smith, P. B. (1996). Cross-cultural social and organizational
psychology. Annual Review of Psychology, 47, 205-235.

Boniface, P. (1988). Tourism culture. Annals of Tourism Research, 746 - 749.

Boniface, P. (1998). Tourism and cultures: Consensus in the making? In M. Robinson
& P. Boniface (Eds.), Tourism and Cultural Conflicts (pp. 287 - 306). New York:
CABI Publishing.

Bonn, M. A., Furr, H. L., & Susskind, A. M. (1999). Predicting a behavioral profile for
pleasure travelers on the basis of Internet use segmentation. Journal of Travel
Research, 37, 333-340.

Boorstin, D. J. (1964). The image: A guide to pseudo-events in America. New York
Harper.

Bootzin, R. R. (1991). Psychology today: an introduction. New York: McGraw-Hill.

Borg W. R., & Gall, M. D. (1989). Educational research: an introduction. New York
Longman.

Brewer, J., & Hunter, A. (1989). Multimethod research. London: Sage Publications.

Brislin, R. W. (1970). Back-translation for cross-cultural research. Journal of Cross-
Cultural Psychology, 1, 185-216.

Brislin, R. W. (1981). Cross-cultural encounters: Face-to-face interaction. New York:
Pergamon Press.

Brislin, R. W. (1986). A culture general assimilator: Preparation for various types of
sojourns. International Journal of Intercultural Relations, 10, 215-234.

Brislin, R. W., & Yoshida, T. (1994). Improving intercultural interactions. London: Sage
Publication.



292

Brislin, R. W., Cushner, K., Cherrie, C., & Yong, M. (1986). Intercultural interactions: A
practical guide. London: Sage Publications.

Brislin, R. W., Lonner, W. J., & Thorndike, R. M. (1973). Cross-cultural research
methods. New York: Wiley & Sons.

Brown, T. J. (1999). Antecedents of culturally significant tourist behavior. Annals of
Tourism Research, 26(3), 676 - 700.

Buhalis, D. (1998). Strategic use of information technologies in the tourism industry.
Tourism Management, 19(5), 409-421.

Buhalis, D. A. M., & Jafari, J. (Eds.). (1998). Information and communication
technologies in tourism. Wien: Springer.

Buhalis, D., & Licata, M. C. (2002). The future of etourism intermediaries. Tourism
Management, 23, 207-220.

Burgess, J. (1996). Focusing on fear: the use of focus groups in a project for the
Community Forest Unit, Countryside Commission. Area, 28(2), 130-135.

Burry, R. L., Holland, S. M., & McEwen, D. E. (1983) Analyzing recreational conflict.
Journal of Soil and Water Conservation, September-October, 401-403.

Calantone, R. J., & diBenedetto, C. A. (1995). Multiple multinational tourism positioning
using correspondence analysis. Journal of Tourism Research, 28, 25-32.

Campbell, D. R. & Campbell, M. V. (1995). The students’ guide to doing research on
the Internet. Reading, Mass: Addison-Wesley Pub. Co.

Carls, E. G. (1974). The effects of people and man-induced conditions on
preferences of outdoor recreation landscapes. Journal of Leisure Research,
6(2).

Carlson, L., & Grove, S. (1993). A content analysis of environmental advertising
claims:  matrix method approach. Journal of Advertising, 22(3), 27-39.

Carothers, P., Vaske, J. J., & Donnelly, M. P. (2001). Social values versus
interpersonal conflict among hikers and mountain bikers. Leisure Sciences, 23,
47-61.

Cha, S., McCleary, K. W., & Uysal, M. (1995). Travel motivations of Japanese
overseas travelers: A factor-cluster segmentation approach. Journal of Travel
Research, 34(1), 33-39.

Chadee, D., & Mattsson, J. (1995). Measuring customer satisfaction with tourist
service encounters. Journal of Travel and Tourism Marketing, 4(4), 97-107.

Choi, T. Y., & Chu, R. (2000). Level of satisfaction among Asian and Western
travellers. International Journal of Quality and Reliability Management, 4(4), 97-
107.

Chon, K. S., Inagaki, T., & Ohashi, T. (2000). Japanese tourists: socio-economic,
marketing and psychological analysis. New York: The Haworth Hospitality
Press.



293

Cohen, S., & Taylor, L. (1992). Escape attempts: The theory and practice of
resistance to everyday life (2nd ed.). London: Routledge.

Collcott, M., & Lee, W. (1994). A content analysis of animation and animated spoken-
characters in television commercial. Journal of Advertising, 23(3), 1-11.

Connelly, D. J., Olsen, M. D., & Moore, R. G. (1998). The Internet as a distribution
channel. The Cornell Hotel and Restaurant Administration Quarterly, 39(4), 42-
54.

Connolly, D. J., Olsen, D. M., & Moore, R. G. (1998). The Internet as a distribution
channel. The Cornell Hotel and Restaurant Administration Quarterly, 39(4), 42-
54.

Cort, D. A., & King, M. (1979). Some correlates of culture shock among American
tourists in Africa. International Social Science Bulletin (7), 51-58.

Crawford-Welch, S., & McCleary, K. W. (1992). An identification of the subject areas
and research techniques used in five hospitality-related journals. International
Journal of Hospitality Management, 11(155-167).

Cushner, K., & Brislin, R. W. (1996). Intercultural interactions: A practical guide (2nd
ed.). California: Sage Publications, Inc.

Dace, R. (1995). Japanese tourism: How a knowledge of Japanese buyer behavior
and culture can be of assistance to British hoteliers in seeking to develop this
valuable market. Journal of Vacation Marketing, 1(3), 281-288.

Danaher, P. L., & Arweiler, N. (1996). Customer satisfaction in the tourist industry: A
case study of visitors to New Zealand. Journal of Tourism Research, 89-93.

Dann, G. (1981). Tourism motivation: Appraisal. Annals of Tourism Research, 8, 187-
219.

Dann, G. (1992). Travelogues and the management of unfamiliarity. Journal of Travel
Research (Spring), 59 - 63.

Dann, G. (1993). Limitations in the Use of "nationality" and "country of residence"
variables. In D. G. Pearce & R. W. Butler (Eds.), Tourism Research: Critiques
and Challenges (pp. 88 - 112). London: Routledge.

Dann, G. (1995). A socio-linguistic approach towards changing tourist imagery. In R.
Butler & D. Pearce (Eds.), Change in Tourism People, Places and Processes
(pp. 114 - 136). London: Routledge.

Dann, G. (1996a). The language of tourism: A sociolinguistic perspective. Oxton:
CAB International.

Dann, G. (1996b). The people of tourist brochures. In T. Selwyn (Ed.), The tourist
image: Myths and myth making in tourism (pp. 61-81). New York: John Wiley
and Sons.

Dann, G. (1998). The tourist as child. Some reflections. Cahiers du Tourisme, Seire C
no. 135.



294

Dann, G. (1999). Writing out the tourist in space and time. Annals of Tourism
Research, 26(1), 159 - 187.

Dann, G., Nash, D., & Pearce, P. (1988). Methodology in tourism research. Annals of
Tourism Research, 15, 1 - 28.

DeVito, J. A. (1998). The interpersonal communication book. New York: Longman.

Debbage, K. G. (1991). Spatial behavior in a Bahamian Resort. Annals of Tourism
Research, 18(2), 251 - 268.

Dilly, R. S. (1986). Tourist brochures and tourist images. The Canadian Geographer, 1,
59-65.

Dimanche, F. (1994). Cross-cultural tourism marketing research: An assessment and
recommendation for future studies. Journal of International Consumer Marketing,
6(3/4), 123-134.

Ditton, R. B., Fedler, A. J., & Graefe, A. R. (1983). Factors contributing to perceptions
of recreational crowding. Leisure Sciences, 5, 273-288.

Driver, B. L., & Bassett, J. R (1975) Defining conflicts among river users: a case
study of Michigan’s Au Sable River. Naturalist, 26(1), 19-23.

Earley, P. C., & Erez, M. (1993). Culture, self-identity, and work. New York: Oxford
University Press.

Earley, P. C., & Erez, M. (Eds.). (1996). New perspectives in international
industrial/organizational psychology. San Francisco: Jessey-Bass.

Evans, G. W., & Lepore, S. J. (1992). Conceptual and analystic issues in crowding
research.  Journal of Environmental Psychology 12, 163-173.

Fairweather, J. R., & Swaffield, S. R. (2001). Visitor experience of Kaikoura, New
Zealand: an Interpretative study using photographs of landscapes and Q
method. Tourism Management, 22, 219 - 228.

Fijneman, Y. A., Wilemsen, M. E., Poortinga, Y. H., Erelcin, F. G., Georgas, J., Hui, C.
H., Leung, K., & Malpass, R. S. (1996). Individualism-collectivism: an empirical
study of a conceptual issue. Journal of Cross-Cultural Psychology, 27(4), 381-
403.

Finn, M., Walton, M., & Elliott-White, M. (2000). Tourism and leisure research method:
Data collection, analysis, an interpretation. Harlow, England: Longman.

Forgas, J. P. (1979).  Social episodes: the study of interaction routines.  London:
Academic Press Inc.

Franklin, A. (2003).  Tourism : an introduction.  London: SAGE Publications.

Furnham, A. (1984). Tourism and culture shock. Annals of Tourism Research, 11, 41
- 57.

Furnham, A., & Bochner, S. (1982). Social difficulty in a foreign culture: An empirical
analysis of culture shock. In S. Bochner (Ed.), Cultures in contact: Studies in
cross-cultural interaction. (pp. 161-198). Oxford: Pergamon Press.



295

Furnham, A., & Bochner, S. (1986). Culture shock: Psychological reactions to
unfamiliar environments. London: Methuen.

Gallois, C., & Callan, V. (1997). Communication and culture: A guide for practice.
New York: John Wiley & Sons.

Goeldner, C. R., Ritchie, J. R. B., & Mclntosh, R. W. (2000).  Tourism: Principles,
practices, philosophies.  New York: John Wiley and Sons.

Getz, D. (1983). Capacity to absorb tourism concepts and implications for strategic
planning. Annals of Tourism Research, 10, 239 - 263.

Gibbons, S., & Ruddell, E. J. (1995). The effect of goal orientation and place
dependence on select goal interferences among winter backcountry users.
Leisure Sciences, 17, 171-183.

Glasson J. Godfred, K., & Goodey, B. (1995).  Tow ards visitor impact management:
visitor impacts, carrying capacity, and management responses in Europe's
historic tow ns and cities.  Aldershot: Avebur

Goodall, B., & Bergsma, J. (1990). Destinations as marketed in tour operators
brochures. In G. Ashw orth & B. Goodall (Eds.), Marketing Tourism Places.
London: Poutledge.

Goss, J. D. (1996). Introduction to focus groups. Area, 28(2), 113-114.

Gottlieb, A. (1982). Americans' vacations. Annals of Tourism Research, 9, 165-187.

Graefe, A. R., & Vaske, J. J. (1987). A framework for managing quality in the tourist
experience. Annals of Tourism Research, 14, 390-404.

Graefe, A. R., Vaske, J. J., & Kuss, F. R. (1984). Social carrying capacity: An
integration and synthesis of twenty years of research. Leisure Sciences, 6,
395-431.

Graham, J., & Kamins, M. (1993). Content analysis of German and Japanese
advertising in print media from Indonesia, Spain and Unite States. Journal of
Advertising, 22(2), 5-15.

Gramman, J. H., & Burdge, R. J. (1981). The effect of recreation goals on conflict
perception: The case of water skiers and fishermen. Journal of Leisure
Research, 13(1), 15-27.

Gramman, J. H., & Burdge, R. J. (1984). Crow ding perception determinants at
intensively used developed outdoor recreation sites. Leisure Sciences, 6, 167-
186.

Greenwood, D. J. (1989). Culture by the pound: An anthropological perspective on
tourism as cultural acommoditization. In V. L. Smith (Ed.), Hosts and guests (pp.
171-186). Oxford: University Pennsylvania Press.

Grove, S. J., & Fisk, R. P. (1997).  The impact of Other Customers on Service
Experiences: A Critical Incident Examination of “Getting Along”. Journal of
Retailing, 73(1), 63-85.



296

Gudykunst, W. B., Gao, G., Schmidt, K. L., Nishida, T., Bond H. M., Leung, K., Wang,
G., & Barraclough, R. A. (1992). The influence of individualism-collectivism,
self-monitoring, and predicted-outcome value on communication in ingroup and
outgroup relationships. Journal of Cross-Cultural Psychology, 23(2), 196-214.

Gudykunst, W. B., Nishida, T., & Schmidt, K. L. (1989). The influence of cultural,
relational, and personality factors on uncertainty reduction processes.
Western Journal of Speech Communication, 53(1), 13-30.

Hall, E. T. (1976). Beyond culture. Garden City, N.Y.: Anchor Press.

Hall, T., & Shelby, B. (1996). Who cares about encounters?  Differences between
those with and without norms. Leisure Sciences, 18, 7-22.

Hall, T., Shelby, B., & Rolloff, D. (1996). Effect of varied question format on boaters'
norms. Leisure Sciences, 18, 193-204.

Hammer, M. R., Nishida, H., & Wiseman, R. L. (1996). The influence of situational
prototypes on dimensions of intercultural communication competence. Journal
of Cross-Cultural Psychology, 27(3), 267-282.

Hammitt, W. E., & Patterson, M. E. (1991). Coping behavior to avoid visitor
encounters: its relationship to wildland privacy. Journal of Leisure Research,
23(2), 225-237.

Hammitt, W. E., & Rutlin, W. M. (1995). Use encounter standards and curves for
achieved privacy in wilderness. Leisure Sciences, 17, 245-262.

Hammitt, W. E. & McDonald, C. E. (1983). Past on-site experience and its relationship
to managing river recreation resources. Forest Science, 29, 262-266.

Hammitt, W. E., McDonald, C., & Noe, F. P. (1984). Use level and encounters:
important variables of perceived crowding among nonspecialized
recreationists. Journal of Leisure Research, 16(1), 1-8.

Hart, C. (1998). Doing a literature review: Releasing the social science research
imagination. London: SAGE Publications.

Hasegawa, T., & Gudykunst, W. B. (1998). Silence in Japan and the United States.
Journal of Cross-Cultural Psychology, 29(5), 668-684.

Heberlein, T. A., & Dunwiddie, P. (1979). Systematic observation of use levels:
campsite selection and visitor characteristics at a high mountain lake. Journal
of Leisure Research, 11(4), 307-316.

Heberlein, T. A., Alfano, G. E., & Ervin, L. H. (1986). Using a social carrying capacity
model to estimate the effects of Narina Development at the Apostle Islands
National Lakeshore. Leisure Sciences, 8(3), 257-274.

Heine, S. J., Kitayama, S., & Lehman, D. R. (2001). Cultural differences in self-
evaluation: Japanese readily accept negative self-relevant information. Journal
of Cross-Cultural Psychology, 32(4), 434.

Hernandez, S. A., Cohen, J., & Garcia, H. L. (1996). Residents' attitudes towards an
instant resort enclave. Annals of Tourism Research, 23(4), 755-779.



297

Heung, V. C. S., & Qu, H. (2000). Hong Kong as a travel destination: An analysis of
Japanese tourists' satisfaction levels, and the likelihood of them recommending
Hong Kong to others. Journal of Travel and Tourism Marketing, 9, 57-80.

Heung, V. C. S., Qu, H., & Chu, R. (2001). The relationship between vacation factors
and socio-demographic and traveling characteristics: the case of Japanese
leisure travellers. Tourism Management, 22, 259 - 269.

Heywood, H. L., & Aas, O. (1999). Social norms and encounter preferences for
cross country skiing with dogs in Norway. Leisure Sciences, 21, 133-144.

Heywood, J. L. (1996). Social regularities in outdoor recreation. Leisure Sciences, 18,
23-37.

Hillery, M., Naucarrow, B., Griffin, G., & Syme, G. (2001). Tourist perception of
environmental impact. Annals of Tourism Research, 28(4), 853-867.

Hofstede, G. (1980). Culture's consequences: International differences in work-
related values. Beverly Hills, CA: CA: Sage.

Holbrook, B. (1996). Shopping around: Focus group research in North London. Area,
28(2), 136-142.

Hoslti, O. R. (1969). Content analysis for the social sciences and humanities. Reading,
Mass: Addison-Wesley Publishing.

Holtzman, W. L., Murthy, B., & Gordon, J. C. (1991). Cultural bridging with the
Japanese. Cornell Hotel and Restaurant Administration Quarterly, 32(3), 52-59.

Hong, J. W., Muderrisoglu, A., & Zinkhan, G. M. (1987). Cultural differences in
advertising expression: A comparative content analysis of Japanese and U.S
magazine advertising. Journal of Advertising, 16(1), 55-62.

Huang, J., Haung, C. T., & Wu, S. (1996). National character and response to
unsatisfactory hotel service. International Journal of Hospitality Management,
15(3), 229-243.

Hui, C. H., & Triandis, H. C. (1986). Individualism-collectivism: A study of cross-
cultural researchers. Journal of Cross-Cultural Psychology, 17, 225-248.

Inglis, G. J., Johnson, V. I., & Ponte, F. (1999). Crowding norms in marine settings: A
case study of snorkeling on the Great Barrier Reef. Environmental Management,
24(3), 369 - 381.

Iso-Ahola, S. E. (1982). Tow ard a social psychology of tourism motivation: A rejoinder.
Annals of Tourism Research, 9, 259-262.

Ivy, M. I., Stewart, W. P., & Lue. (1992). Exploring the role of tolerance in recreational
conflict. Journal of Leisure Research, 24(4), 348-360.

Iwao, S., & Triandis, H. C. (1993). Walidity of auto-and heterostereotypes among
Japanese and American students. Journal of Cross-Cultural Psychology, 24(4),
428-445.

Jackson, E. L. (1987). Outdoor recreation participation and views on resource
development and preservation. Leisure Sciences, 9, 235-250.



298

Jackson, E. L., & Wong, R. A. G. (1982). Perceived conflict between urban cross-
country skiers and snowmobilers in Alberta. Journal of Leisure Research(First
Quarter), 47-63.

Jacob, G. R., & Schreyer, R. (1980). Conflict in outdoor recreation: A theoretical
perspective. Journal of Leisure Research(Fourth Quarter), 368-380.

Jafari, J. (1987). Tourism models: The sociocultural aspects. Tourism Management,
8(2), 151-159.

Jafari, J., & Way, W. (1994). Multicultural strategies in tourism. The Cornell H. R. A.
Quarterly(December), 72 - 79.

Jones, S. (1999). Doing Internet research: Critical issue and methods for examining
the net. London: SAGE Publications.

Jost, J. T., & Ignatow, G. (2001). What w e do and don’t know  about the function of
social representations. In K. P. Deaux, G (Ed.), Presentations of the social:
Bridging theoretical traditions (pp. 190-198). Oxford: Blackw ell Publishers Ltd.

Jurow ski, C., & Olsen, M. D. (1995). Scanning the environment of tourism attractions:
A content analysis approach. Journal of Travel and Tourism Marketing, 4(1),
71-95.

Kagitcibasi, C., & Berry, J. W. (1989). Cross-cultural psychology: Current research
and trends. Annual Review of Psychology, 40, 493-531.

Kasavana, L. K., Knuston, B. J., & Polonowski, S. J. (1997). Networking: The future
of hospitality Internet marketing. Journal of Hospitality and Leisure Marketing,
5(1), 31-44.

Kashima, Y., & Callan, V. J. (1994). The Japanese w ork group. In H. C. Triandis & M. D.
Dunnette & L. M. Hough (Eds.), Handbook of industrial and organizational
psychology (Vol. 2nd, pp. 609-646). Palo Alto, California: Consulting
Psychologists Press.

Kashima, Y., Yamagushi, S., Kim, U., Choi, S. C., Gelfand, M. J., & Yuki, M. (1994).
Culture, gender, and self: A perspective from individualism-collectivism
research. Journal of Personality and Social Psychology, 69(925-937).

Keown, C. (1989). A model of tourist's propensity to buy: the case of Japanese
visitors to Hawaii. Journal of Travel Research, 28(3), 31-34.

Kim, C. (1999). Cross-cultural perspectives on motivation. Annals of Tourism
Research, 26(1), 201-204.

Kim, C., & Lee, S. (2000). Understanding the cultural differences in tourist motivation
between Anglo-American and Japanese tourists. Journal of Travel and
Tourism Marketing, 9, 153-170.

Kim, E., & Lee, D. (2000). Japanese tourists' experience of the natural environments
in North QLD region - Great Barrier Reef experience. Journal of Travel and
Tourism Marketing, 9, 93-114.



299

Kim, U., Triandis, H. C., Kagitcibasi, C., Choi, S. C., & Yoon, G. (Eds.). (1994).
Individualism and collectivism: Theory, method, and applications. Thousand
Oaks: Sage.

Kim, Y. J. E. (1996). Korean tourists’ cross-cultural experiences: An Australian case
study. Paper presented at the Travel and Tourism Research Association 27th
Annual Conference, Las Vegas, Nevada.

King, K. W., Reid, L. N., Tinkham, S. F., & Pokryw czynski, F. (1987). The perceived
informativeness of national and retail advertising. In J. H. Leigh & C. R. J. Martin
(Eds.), Current issues and research in advertising (Vol. 10, pp. 173-197). Ann
Arbor, MI: University of Michigan.

Knopp, T. B., & Tyger, J. D. (1973).  Study of conflict in recreational land use:
Sonwmobiling versus ski touring. Journal of Leisure Research, 5, 6-17.

Kozak, M. (2001). Comparative assessment of tourist satisfaction with destinations
across two nationalities. Tourism Management, 22, 391-401.

Kozak, M. (2002). Comparative analysis of tourist motivations by nationality and
destination. Tourism Management, 23.

Kozak, M., & Nield, K. (1998). Importance-performance analysis and cultural
perspectives in Romanian Black Sea resorts. Anatolia: An International Journal
of Tourism and Hospitality Research, 9(2), 99-116.

Kotler, P., Makens, J., & Bow en, J. T.  (1999).  Marketing for hospitality and tourism.
Upper Saddle River: Prentice Hall.

Krippendorff, K. (1980). Content analysis: An introduction to its methodology. Beverly
Hills, CA: Sage Publications.

Krueger, R. A. (1994). Focus groups: A practical guide for applied research (2nd
ed.). London: SAGE Publications.

Krueger, R. A., & Casey, M. A. (2000). Focus groups: A practical guide for applied
research (3rd edition ed.). California: Sage Publications.

Kuentzel, W. F., & Heberlein, T. A. (1992). Cognitive and behavioral adaptations to
perceived crow ding: a panel study of coping and displacement. Journal of
Leisure Research, 24(4), 377-394.

Kuentzel, W. F., & McDonald, C. D. (1992). Differential effects of past experience,
commitment, and lifestyle dimensions on river use specialization. Journal of
Leisure Research, 24(3), 269-287.

Kurntzel, W. F., & Heberlein, T. A. (1992). Cognitive and behavioral adaptations to
perceived crowding: A panel study of coping and displacement. Journal of
Leisure Research, 24(4), 377-393.

Landis, D., & Bhagat, R. (1996). Handbook of intercultural training (2nd ed.).
Thousand Oaks, CA: Sage.

Lang, C. T., O'Leary, J., & Morrison, A. (1993). Activity segmentation of Japanese
female overseas travelers. Journal of Travel and Tourism Marketing, 2(4), 1-21.



300

Law, R. (2000). Internet in travel and tourism-Part I. Journal of Travel Research, 9(3),
65-71.

Law, R., & Chen, F. (2000). Internet in travel and tourism - part II: Expedia. Journal of
Travel Research, 9(4), pp.83-87.

Laxson, J. D. (1991). How "we" see "them": Tourism and native Americans. Annals
of Tourism Research, 18, 365 - 391.

Lazarus, R., & Folkman S. (1984). Stress, appraisal and coping. New York: Springer.

Lee, M., & Ulgado, F. M. (1997). Consumer evaluations of fast-food services:
Across-national comparison. Journal of Services Marketing, 11(1), 39-52.

Lee, U. (2001). Travel motivation and travel career patterns. Unpublished Master
Thesis, James Cook University, Tow nsville, Queensland.

Lee, Y. T., & Ottati, V. (1993). Determinants of in-group and out-group perceptions of
heterogeneity: an investigation of Sino-American stereotypes. Journal of
Cross-Cultural Psychology, 24(3), 298-319.

Lett, J. W. (1983). Ludic and liminoid aspects of charter Yucht tourism in the
Caribbean. Annals of Tourism Research, 10, 35-56.

Leung, K. (1987). Some determinants of reactions to procedural models for conflict
resolution: A cross-national study. Journal of Personality and Social
Psychology, 53, 898-908.

Lewis, M. S., Lime, D. W., & Anderson, D. H. (1996). Paddle canoeists' encounter
norms in Minnesota's boundary water canoe area wilderness. Leisure
Sciences, 18, 143-160.

Lindsay, J. L. (1980). Trend in outdoor recreation activity conflicts. In Proceedings of
the 1980 National Outdoor Recreation Trends Symposium, Vol. 1 (pp 215-221).
Upper Darby, PA: USDA Forest Service.

Litvin, S. W., & Kar, G. H. (2001). E-surveying for tourism research: legitimate tool or
a researcher's fantasy? Journal of Travel Research, 39(3), pp.308-314.

Loker-Murphy, L., & Pearce, P. L. (1995). Young budget travelers: Backpackers in
Australia. Annals of Tourism Research, 22(4), 819-843.

Luk, S. T. K., Tam, J. L. M., & Wong, S. (1995). Characteristics of magazine
advertisement on hotel service: A content analysis. Journal of Travel and
Tourism Marketing, 4(3), 29-43.

Luk, S. T. K., deLeon, C. T., Leong, F. W., & Li, E. L. (1993). Value segmentation of
tourists' expectations of service quality. Journal of Travel and Tourism
Marketing, 2(4), 23-38.

MacCannell, D. (1976). The tourist: A new theory of the leisure class. New York:
Schocken Books.

MacCannell, D. (1989). The tourist: A new theory of the leisure class (2nd ed.). New
York: Random House.



301

MacCannell, D. (1992). Empty meeting grounds: the tourist paper. London: Routledge.

Mackay, K. J., & Fesenmaire, D. R. (1997). Pictorial element of destination in image
formation. Annals of Tourism Research, 24(3), 537 - 565.

Macromedia. (2000). Using Dreamw eaver. San Francisco, CA: Macromeida, Inc.

Madden, C. S., Cabollero, M. J., & Matsukubo, S. (1986). Analysis of information
contents in U.S. an Japanese Magazine Advertising. Journal of Advertising,
15(3), 38-45.

Mann, C., and Stewart, F. (2000). Internet communication and qualitative research: A
handbook for research online. London: SAGE publications.

Manning, R. E. (1985). Crowding norms in backcountry settings: A review and
synthesis. Journal of Leisure Research, 17, 75-89.

Manning, R. E. (1986). Descriptive aspects of outdoor recreation: Attitudes.
preferences, perceptions. In R. Manning (Ed.), Studies in outdoor recreation:
search and recreation for satisfaction. Corvalis, OR: Oregon State University
Press.

Manning. R. E. (1999). Studies in outdoor recreation: Search and research for
satisfaction, 2nd Edition. Corvallis, OR: Oregon State University Press.

Manning, R. E., & Ciali, C. P. (1980). Recreation density and user satisfaction: A
further exploration of the satisfaction model. Journal of Leisure Research,
12(4), 329-345.

Manning, R. E., Johson, D., & Kamp, M. V. (1996). Norm congruence among tour boat
passengers to Glacier Bay National Park. Leisure Sciences, 18, 125-141.

Manning, R. E., Lime, D. W., Freimund, W. A., & Pitt, D. G. (1996). Crowding norms at
frontcountry sites: A visual approach to setting standards of quality. Leisure
Sciences, 18, 39 - 59.

Manning, R. E., Valliere, W. A., Wang, B., & Jacobi, C. (1999). Crowding norms:
Alternative measurement approaches. Leisure Sciences, 21, 97-115.

Mao, C., Howard, D. R., & Havitz, M. E. (1993). Testing an international tourist role
typology. Annals of Tourism Research, 20(2), 319-335.

March, R. (1997). An exploratory study of buyer-seller relationships in international
tourism: the case of the Japanese w holesaler and Australian suppliers.
Journal of Travel and Tourism Marketing, 6(1), 55-68.

Markus, H., & Kitayama, S. (1991). Culture and self: Implications for cognition,
emotion, and motivation. Psychological Reveiw, 98, 224-253.

Markwell, K., & Basche, C. (1998). Using personal diaries to collect data. Annals of
Tourism Research, 25(1), 228-231.

Marti, B. E. (1993). Cruise line brochures: A comparative analysis of lines providing
Caribbean service. Journal of Travel and Tourism Marketing, 2(1), 31-52.



302

Martinson K., & Shelby, B (1992). Encounter and proximity norms for salmon anglers
in California and New Zealand. North American Journal of Fisheries
Management, 12, 559-567.

McCullough, L. S. (1993). Leisure themes in international advertising: A content
analysis. Journal of Leisure Research, 25(4), 380-388.

McManus, P. M. (1998). Preferred pedestrian flow: A tool for designing optimum
interpretive conditions and visitor pressure management. Journal of Tourism
Studies, 9(1), 40-50.

Metelka, C. J. (1969). Aw ay from it all:  A content analysis of vacation travel
advertising. Unpublished PhD thesis, Northw est University, Chicago.

Moeran, B. (1983). The language of Japanese tourism. Annals of Tourism Research,
10, 93 - 108.

Moore, A. (1985). Rosanzerusu is Los Angeles: An anthropological inquiry of
Japanese tourists. Annals of Tourism Research, 12(4), 619-643.

Morgan, D. L. (1997). Focus groups as qualitative research. Newbury Park: SAGE
Publications.

Morgan, D. L., &. Krueger, R. A. (1993). When to use focus Groups and why. In D. L.
Morgan (Ed.), Successful focus groups: Advancing the state of the art (pp. 3-
19). California: SAGE Publication.

Morris, M. W., & Peng, K. P. (1994). Culture and cause: American and Chinese
attributions for social and physical events. Journal of Personality and Social
Psychology, 67, 949-971.

Morrison, A. M. (1989).  Hospitality and travel marketing.  New York: Delmar
Publishers Inc.

Murphy, J., Forrest, E. J., Wotring, C. E., & Brymenr, R. A. (1996). Hotel management
and marketing on the Internet. The Cornell Hotel and  Restaurant Administration
Quarterly, 37(3), 70-82.

Murphy, L. (2001). Exploring social interactions of backpackers. Annals of Tourism
Research, 28(1), 50-67.

Nash, D. (1996). Anthropology of tourism. Oxford: Pergamon.

Nishida, H., Hammer, M. R., & Wiseman, R. L. (1998). Cognitive differences between
Japanese and Americans in their perceptions of difficult social situations.
Journal of Cross-Cultural Psychology, 29(4), 499-524.

Nishiyama, K. (1996). Welcoming the Japanese visitor: Insights, tips, tactics.
Honolulu: University of Hawai'i Press.

Noe, F. P. (1992). Further questions about the measurement and conceptualization of
backcountry encounter norms. Journal of Leisure Research, 24, 86-92.

Nozawa, H. (1992). A marketing analysis of Japanese outbound travel. Tourism
Management, 13, 226 - 234.



303

O'Connor, P. (1999). Electronic information distribution in tourism & hospitality.
Oxford: CAB.

Oberg, K. (1960). Culture shock: Adjustment to new cultural environment. Practical
Anthropology, 7, 177-182.

Ohbuchi, K., Fukushima, O., & Tedeschi, J. T. (1999). Cultural values in conflict
management: Goal orientation, goal attainment, and tactical decision. Journal of
Cross-Cultural Psychology, 30(1), 51-71.

Ormiston, D., Gilert, A., & Manning, R. (1997). Indicators and standards of quality for
ski resort management.  Journal of Travel Research, 36, 35-41.

Pallant, J. (2001). SPSS survival manual: a step-by-step guide to data analysis using
SPSS for Window s (Version 10). S Leonards, NSW: Allen & Unw in.

Patterson, M. E., & Hammitt, W. E. (1990). Backcountry encounter norms, actual
reported encounters, and their relationship to wilderness solitude. Journal of
Leisure Research, 22(3), 259-275.

Pearce, P. L. (1980). Strangers, travelers, and greyhound terminals: A study of
small-scale helping behaviour. Journal of Personality and Social Psychology,
38(6), 935-940.

Pearce, P. L. (1981). Environment shock: A study of tourists’ reactions to two
tropical islands. Journal of Applied Social Psychology, 11, 268-283.

Pearce, P. L. (1982a). The social psychology of tourist behaviour. Oxford: Pergamon
Press.

Pearce, P. L. (1982b). Tourists and their hosts: Some social and psychological
effects of inter-cultural contact. In S. Bochner (Ed.), Cultures in Contact:
Studies in Cross-Cultural Interaction (pp. 199-222). Oxford: Pergamon Press.

Pearce, P. L. (1988). The Ulysses Factor: Evaluation visitors in tourist settings. New
York: Springer-Verlag.

Pearce, P. L. (1989). Towards the better management of tourist queues. Tourism
Management(December), 279 - 284.

Pearce, P. L. (1991). Travel stories: An analysis of self-disclosure in terms of story
structure, valance, and audience characteristics. Australian Psychologist,
26(3).

Pearce, P. L. (1993). From culture shock to culture exchange: The agenda for human
resource development in cross-cultural interaction. Paper presented at the
Global Action to Global Challenge.  A PATA/WTO Human Resources for
Tourism Conference, 4 - 6 October 1993., Singapore.

Pearce, P. L. (1995).  From culture shock and culture arrogance to culture
exchange: Ideas towards sustainable socio-cultural tourism. Journal of
Sustainable Tourism 3(3): 143-154.

Pearce, P. L., & Black, N. (1996). The simulation of tourist environments:
Methodological perspectives for enhancing tourism research. Paper presented
at the Australian Tourism Research Conference, Coffs Harbour, NSW.



304

Pearce, P. L., Innes, J. M., & O'Driscoll, M. P. (1981). Stereotyped images of Australian
cities. Australian Journal of Psychology, 33(1), 29-39.

Pearce, P.L., Moscardo, G.M., & Ross, G.F. (1996). Tourism community relationships.
Oxford: Pergamon Press.

Pelto, P. J. (1968). The difference betw een “tight” and “loose” societies. Transaction,
5, 37-40.

Peterson, K. I. (1994). Qualitative research methods for the travel and tourism
industry. In J. R. B. Ritchie, and Goeldner, C. R. (Ed.), Travel, Tourism, and
Hospitality Research: a Handbook for Managers and Researchers (Second
Edition ed., pp. 487-492). New York: John Wiley & Sons, Inc.

Peterson, R. T. (1996). A Content Analysis of the Depiction of Seniors in Restaurant
Television Commercials. Journal of Hospitality and Leisure Marketing, 3(4), 49-
61.

Pizam, A. (1999a). The American group tourist as viewed by British, Israeli, Korean,
and Dutch tour guides. Journal of Travel Research, 38, 119 - 126.

Pizam, A. (1999b). Cross-cultural tourist behavior. In A. Pizam & Y. Mansfeld (Eds.),
Consumer behavior in travel and tourism (pp. 393-412). New York: Haworth
Press.

Pizam, A., & Jeong, G.-H. (1996). Cross-cultural tourist behaviour: Perceptions of
Korean tour-guides. Tourism Management, 17(4), 227-286.

Pizam, A., & Reichel, A. (1996). The effect of nationality on tourist behavior: Israeli
tour guides' perceptions. Journal of Hospitality and Leisure Marketing, 4(1), 23-
49.

Pizam, A., & Sussmann, S. (1995). Does nationality affect tourist behavior? Annals
of Tourism Research, 22(4), 901 - 917.

Pizam, A., Jansen-Verbeke, M., & Steel , L. (1997). Are all tourists alike regardless of
nationality?  The perceptions of Dutch tour-guides. Journal of International
Hospitality, Leisure & Tourism Management, 1(1), 19-40.

Pritchard, A. (1998). Gay tourism. Tourism Management, 19(3), 372-382.

Pullman, M. E., & Thompson, G. M. (2002).  Evaluating capacity- and demand-
management decisions at a ski resort.  Cornell Hotel and Restaurant
Administration Quarterly, 25-36.

Ramthun, R. (1995). Factors in user group conflict between hikers and mountain
bikers. Leisure Sciences, 17, 159-169.

Reid, L. J., & Andereck, K. L. (1989). Statistical Analyses use in tourism research.
Journal of Travel Research, 28(2), 21-24.

Reisinger, Y. (1994). Social contact between tourists and hosts of different cultural
backgrounds. In A. V. Seaton (Ed.), Tourism: the State of the Art (pp. 743-754).
Chichester, England: John Wiley.



305

Reisinger, Y., & Turner, L. (1998). Cross-cultural differences in tourism: A strategy
for tourism marketers. Journal of Travel and Tourism Marketing, 7(4), 79-106.

Reisinger, Y., & Turner, L. (1999). A cultural analysis of Japanese tourists:
Challenges for tourism marketers. European Journal of Marketing, 33(11/12),
1203-1227.

Reisinger, Y., & Turner, L. (2000). Asian and Western cultural differences: The new
challenge for tourism marketplaces. Victoria, Australia: Monash University.

Reisinger, Y., & Turner, L. (2000). Cultural differences between Mandarin speaking
tourists and Australian hosts and their impact on cross-cultural tourist-host
interaction. Victoria: Monash University.

Reisinger, Y., & Turner, L. (2000). Japanese tourism satisfaction: Gold Coast versus
Hawaii (working paper to be published in the Journal of Vacation Marketing-An
International Journal 6(2)). Victoria: Monash University.

Reisinger, Y., & Turner, L. (2000). Tourist satisfaction with hosts: A cultural
approach comparing Thai tourists and Australian hosts (Working Paper):
Monash University.

Reisinger, Y., & Waryszak, R. (1994). Assessment of service quality for international
tourists in hotels: An exploratory study of Japanese tourists in Australia.
Australian Journal of Hospitality Management, 1(2), 11-15.

Rice, M. D., & Lu, Z. (1988). A content analysis of Chinese magazine advertisements.
Journal of Advertising, 17(4), 43-48.

Richardson, S. L., & Crompton, J. (1988). Vacation patterns of French and English
Canadians. Annals of Tourism Research, 15(4), 430-448.

Riley, R. W., & Love, L. L. (2000). The state of qualitative tourism research. Annals of
Tourism Research, 27(1), 164 - 187.

Ritter, W. (1987). Styles of tourism in modern world. Tourism Recreation Research,
12(1), 3-8.

Robbins, S. P., Waters-Marsh, T., Cacioppe, R., & Millett, B. (1994). Organisational
behaviour: Concepts, Controversies and Applications. New York: Prentice Hall.

Robinson, M. (1998). Cultural conflicts in tourism: Inevitability and inequality. In M.
Robinson & P. Boniface (Eds.), Tourism and Cultural Conflicts (pp. 1-32). New
York: CABI Publishing.

Robinson, M., & Boniface, P. (Eds.). (1998). Tourism and cultural conflicts. New
York: CABI Publishing.

Roggenbuck, J. W., Williams, D. R., Bange, S. P., & Dean, D. J. (1991). River float trip
encounter norms: questioning the use of the social norms concept. Journal of
Leisure Research, 23(2), 133-153.

Roggenbuck, J. W., Williams D. R., & Watson, A. E. (1993). Defining acceptable
condition in w ilderness. Environmental Management 17, 187-197.



306

Ross, M. H. (1983). The culture of conflict: Interpretations and interests in
comparative perspective. London: Yale University Press.

Ruddell, E. J., & Gramann, J. H. (1994). Goal orientation, norms, and noise-induced
conflict among recreation area users. Leisure Sciences, 16, 93-104.

Ruddell, E. J., & Hammitt, W. E. (1987). Prospect refuge theory: A psychological
orientation for edge in recreation environment. Journal of Leisure Research,
19(4).

Rustemli, A. (1992). Crowding effects of density and interpersonal distance. Journal
of Social Psychology, 132, 51-58.

Ryan, C. (1994). Leisure and tourism -- the application of leisure concepts to tourist
behaviour -- a proposed model. In A. V. Seaton (Ed.), Tourism: the State of the
Art (pp. 294-307). Chichester, England: John Wiley.

Schneider, I. E. (2000). Revising and revising recreation conflict research. Journal of
Leisure Research, 32(1), 129-132.

Schneider, I. E., & Hammitt, W. E. (1995). Visitor response to outdoor recreation
conflict: A conceptual approach. Leisure Sciences, 17, 223-234.

Schreyer, R., & Roggenbuck, J. W. (1978). The influence of experience expectations
of crowding perceptions and social-psychological carrying capacities. Leisure
Sciences, 1, 373-394.

Schreyer, R., Lime, D. W., & Willams, D. R. (1984). Characterizing the influence of
past experience on recreation behavior. Journal of Leisure Research, 16(1),
34-50.

Shelby, B. (1981). Encounter norms in backcountry settings: Studies of three rivers.
Journal of Leisure Research, 13(2), 129-138.

Shelby, B., Bregenzer, N. S., & Johnson, R. (1988). Displacement and product shift:
Empirical evidence from Oregon rivers. Journal of Leisure Research, 20, 274-
288.

Shelby, B., & Colvin, R. (1982). Encounter measures in carrying capacity research:
Actual, reported, and diary contacts. Journal of Leisure Research, 14(4), 350-
360.

Shelby, B., & Harris, R. (1985). Comparing methods for determining visitor
evaluations of ecological impacts: Site visited, photographs, and written
descriptions. Journal of Leisure Research, 17, 57-67.

Shelby, B., & Heberlein, T. A. (1986). Carrying capacity in recreation settings.
Covakkus, OR: Oregon State University Press.

Shelby, B., Heberlein, T. A., Vaske, J. J., & Afano, G. (1984). Expectations,
preferences and feeling crowded in recreation activities. Leisure Sciences, 6,
1-14.

Shelby, B., Vaske, J. J., & Donnelly, M. P. (1996). Norms, standards, and natural
resources. Leisure Sciences, 18, 103-123.



307

Shelby, B., Vaske, J. J., & Harris, R. (1988). User standards for ecological impacts at
wilderness campsites. Journal of Leisure Research, 20 245-256.

Shelby, B., Vaske, J. J., & Heberlein, T. A. (1989). Comparative analysis of crowding
in multiple locations: Results from fifteen years of research. Leisure Sciences,
11, 269-291.

Shindler, B., & Shelby, B. (1995). Product shift in recreation settings: Findings and
implications from panel research, Leisure Sciences, 17, 91-107.

Sinha, S P., & Sinha, S. P. (1991). Personal space and density as factors in task
performance. Journal of Social Psychology 131, 831-837.

Sirgy, M. J., & Su, C. (2000). Destination image, self-congruity, and travel behavior:
Toward an integrative model. Journal of Travel Research, 38, 340-352.

Smith, C., & Jenner, P. (1998). Tourism and the Internet. Travel and Tourism Analyst,
1, 62-81.

Smith, P. B., & Bond, M. H. (1999). Social psychology across cultures (2nd ed.).
Boston: Ally and Bacon.

Smith, V. (Ed.). (1978). Host and guests. Oxford: University Pennsylvania Press.

Soh, S., & Leong, F. T. L. (2002). Validity of vertical and horizontal individualism and
collectivism in Singapore: relationships with values and interests. Journal of
Cross-Cultural Psychology, 33(1), 3-16.

Stamp, A. E. (1990). Use of photographs to simulate environments - meta analysis.
Perception and Motor Skills, 71(3), 907-913.

Stephan, C. W., Saito, I., & Barnett, S. M. (1998). Emotional expression in Japan and
the United States: the nonmonolithic nature of individualism and collectivism.
Journal of Cross-Cultural Psychology, 29(6), 728-748.

Stephan, W. G., Stephan, C. W., & Vargas, M. C. d. (1996). Emotional expression in
Costa Rica and the United States. Journal of Cross-Cultural Psychology, 27(2),
147-160.

Stewart, D. W., & Shamdasani, P. N. (1990). Focus groups: Theory and practice.
Newbury Park: SAGE Publications.

Stewart, W. P., & Cole, D. N. (2001). Number of encounters and experience quality in
Grand Canyon backcountry: Consistently negative and weak relationships.
Journal of Leisure Research, 33(2), 106-120.

Sussmann, S., & Rashcovsky, C. (1997). A cross-cultural analysis of English and
French Canadian's vacation travel patterns. International Journal of Hospitality
Management, 16(2), 191-208.

Sw arbrooke, J. & Horner, S. (1999).  Consumer behaviour in tourism.   Oxford:
Butterworth-Heinemann.

Tajfel, H. (1981). Human groups and social categories. Cambridge: Cambridge
University Press.



308

Tamao, T. (1980). Tourism within, from and to Japan. International Social Science
Journal, 32(1), 128-150.

Tarrant, M. A. (1999). Variability of the perceived crowding scale: A research note.
Leisure Sciences, 21, 159-164.

Tarrant, M. A., & English, D. B. K. (1996). A crowding-based model of social carrying
capacity: Applications for Whitewater boating use. Journal of Leisure
Research, 28(3), 155-169.

Tarrant, M. A., Cordell, H. K., & Kibler, T. L. (1997). Measuring perceived crowding
for high-density river recreation: The effects of situational conditions and
personal factors. Leisure Sciences, 19, 97-112.

Thomas, M. (1998). The image of towns in Australia from the perspective of tourists,
residents and local leaders. Unpublished PhD, James Cook University,
Townsville.

Triandis, H. C. (1989). The self and social behavior in differing cultural context.
Psychological Reveiw, 96, 506-520.

Triandis, H. C. (1994). Culture and social behavior. New York: McGraw-Hill.

Triandis, H. C. (1995). Individualism and collectivism. Boulder, CO: Westview.

Triandis, H. C. (1996). The psychological measurement of cultural syndromes.
American Psychologist, 51, 407-415.

Triandis, H. C., Bontempo, R., Vilareal, M. J., Asai, M., & Lucca, N. (1988).
Individualism and collectivism: Cross-cultural perspectives on self-ingourp
relationships. Journal of Personality and Social Psychology, 54(2), 323-338.

Triandis, H. C., Brislin, R., & Hui, C. H. (1988). Cross-cultural training across the
individualism-collectivism divides. International Journal of Intercultural Relations,
12(269-298).

Triandis, H. C., Chen, X. P., & Chon, D. K.-S. (1989). Scenarios for the measurement
of collectivism and individualism. Journal of Cross-Cultural Psychology, 29(2),
275-290.

Triandis, H. C., Dunnette, M., & Hough, L. (1994). Handbook of industrial and
organizational psychology (2nd ed. Vol. 4). Palo Alto, CA: Consulting
Psychologists.

Turner, V., & Turner, E. (1987). Some social and spatial aspects of services.
Environment and Planning D: Society and Space, 5, 5-26.

Uriely, N., & Reichel, A. (2000). Working tourists and their attitudes to hosts. Annals
of Tourism Research, 27(2), 267-283.

Urry, J. (1990). The tourist gaze: Leisure and travel in contemporary societies.
London: SAGE Publications.

Vaske, J. J., Donnelly, M. P., & Heberlein, T. A. (1980). Perceptions of crowding and
resource quality by early and more recent visitors. Leisure Sciences, 3, 367-
381.



309

Vaske, J. J., Donnelly, M. P., & Petruzzi, J. P. (1996). Country of origin, encounters
norms, and crowding in a frontcountry setting. Leisure Sciences, 18, 161-176.

Vaske, J. J., Donnelly, M. P., Heberlein, T. A., & Shelby, B. (1982). Differences in
reported satisfaction ratings by consumptive and nonconsumptive
recreationists. Journal of Leisure Research, 14, 195-206.

Vaske, J. J., Donnelly, M. P., Wittmann, K., & Laidlaw, S. (1995). Internpersonal
versus social conflict. Leisure Sciences, 17, 205-222.

Vaske, J. J., Shelby, B., & Graefe, A. R. (1986). Backcountry encounter norms:
Theory, method and empirical evidence. Journal of Leisure Research, 18(3).

Veal, A. J. (1997). Research methods for leisure and tourism: A practical guide (2nd
ed.). London: Prentice Hall.

Walle, A. H. (1996). Tourism and the Internet: Opportunities for direct marketing.
Journal of Tourism Research, 35(1), 72-77.

Walle, A. H. (1997). Quantitative versus qualitative tourism research. Annals of
Tourism Research, 24(3), 524 - 536.

Walter, J. A. (1982). Social limits of tourism. Leisure Studies, 1, 295-304.

Wan, C.-S. (2002). The web sites of international tourist hotels and tour wholesalers
in Taiwan. Tourism Management, 23, 155-160.

Ward, C., Bochner, S., & Furnham, A. (2001). The psychology of culture shock (2nd
edition ed.). East Sussex: Routledge.

Watson, A. E. (1995). An analysis of recent progress in recreation conflict research
and perceptions of future challenges and opportunities. Leisure Sciences, 17,
235-238.

Watson, A. E., Niccolucci, M. J., & Williams, D. R. (1994). The nature of conflict
between hikers and recreational stock users in the John Muir wilderness.
Journal of Leisure Research, 26(4), 372-385.

Watson, A. E., Williams, D. R., & Daigle, J. J. (1991). Sources of conflict between
hikers and mountain bike riders in the Rattlesnake NRA. Journal of Park and
Recreation Administration, 9, 59-71.

Wearne, N., & Morrison, A. J. (1996).  Hospitality marketing.  Oxford: Butterw orth-
Heinemann.

Westover, T. N. (1989). Perceived crow ding in recreational settings: An environment-
behavior model. Environment and Behavior, 21, 258-276.

Westover, T. N., & Collins J. (1987). Perceived crowding in recreation settings: An
urban case study. Leisure Sciences, 9, 87-99.

Whittaker, D., & Shelby, B. (1988) Types of norm for recreation impacts: Extending
the social norm concept. Journal of Leisure Research, 20, 261-273.



310

Williams, D., Rpggenbuck J., Patterson, M., & Watson, A. (1992). The variability of
user-based social impact standards for wilderness management. Forest
Science, 38, 738-756.

Williams, D. R., Roggenbuck, J. W., & Bange, S. (1991). The effect of norm-encounter
compatibility on crowding perceptions, experience and behavior in river
recreation settings. Journal of Leisure Research, 23(2), 154-172.

Williams D. R., Schreyer R., & Knopf R. (1990). The effect of the experience use
history on the multidimensional structure of motivations to participate in leisure
activities. Journal of Leisure Research, 22, 36-54.

Williams, P. W., Bascombe, P., Brenner, N., & Green, D. (1996). Using the Internet for
tourism research: "information highway" or "dirt road"? Journal of Tourism
Research.

Williams, R. M. (1994). The sociology of ethnic conflicts: Comparative international
perspectives. Annual Reveiw of Sociology, 20, 49 - 80.

Witt, S. F. (1980). An econometric comparison of UK and German foreign holiday
behavior. Managerial and Decision Economics, 1(3), 123-131.

Woodside, A. G., & Jacobs, L. W. (1985). Step two in benefit segmentation: Learning
the benefits realized by major travel markets. Journal of Travel Research, 24,
7-13.

Yamaguchi, M., Emenheiser, D. A., & Reynolds, J. S. (2000). Meeting the needs of
Japanese consumers: Hotels in Japan and the United States. Journal of Travel
and Tourism Marketing, 9, 201-210.

Yamamoto, D., & Gill, A. M. (1999). Emerging trends in Japanese package tourism.
Journal of Travel Research, 38, 134 - 143.

Yavuz, N., Baloglu, S., & Uysal, M. (1998). Market segmentation of European and
Turkish travelers to North Cyprus. Anatolia: An International Journal of Tourism
and Hospitality Research, 9(1), 4-18.

Yuan, S., & McDonald, C. (1990). Motivational determinates of international pleasure
time. Journal of Travel Research, 24, 42-44.

Zeppel, H. (1999). Touring Aboriginal cultures: encounters with Aboriginal people in
Australian travelogues. Tourism Culture & Communication, 2(2), 123-139.


	Reference List

