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This book is dedicated to all of the girls and young women who, despite it all,
insist on taking up space.
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Fig. 8.1

Activists gather at MoMA to protest, via performance
art, the absence of work by Asian women artists
(Image appears here courtesy of Sara Park)
The Instagram profile presents an opportunity for
automediality. Importantly, the narrative constructed
here is coaxes visual representations due to the dominance
of the profile grid
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