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This series features books that address key concepts and subjects, with an
emphasis on new and emergent approaches. It offers specialist but acces-
sible studies of contemporary and historical topics, with a focus on con-
necting life writing to themes with cross-disciplinary appeal. The series
aims to be the place to go to for current and fresh research for scholars and
students looking for clear and original discussion of specific subjects and
forms; it is also a home for experimental approaches that take creative risks
with potent materials.

The term ‘Life Writing’ is takenbroadly so as to reflect the academic,
public and global reach of life writing, and to continue its democratic tra-
dition. The series seeks contributions that address contexts beyond tradi-
tional territories — for instance, in the Middle East, Africa and Asia. It also
aims to publish volumes addressing topics of general interest (such as
food, drink, sport, gardening) with which life writing scholarship can
engage in lively and original ways, as well as to further the political engage-
ment of life writing especially in relation to human rights, migration,
trauma and repression, sadly also persistently topical themes. The series
looks for work that challenges and extends how life writing is understood
and practised, especially in a world of rapidly changing digital media; that
deepens and diversifies knowledge and perspectives on the subject, and
which contributes to the intellectual excitement and the world relevance
of life writing.

More information about this series at
http:/ /www.palgrave.com/gp/series /15200
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This book is dedicated to all of the girls and young women who, despite it all,
insist on taking up space.
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Many of Wrekk’s zines are half-size zines like this one.

They allow space to play with the intersection of visual

and textual elements (Image Brainscan #21 appears here

with thanks to Alex Wrekk)

Screenshot of DiaryLand’s interface in 2017. Things haven’t
changed much since the year 2000 (Image reproduced with
thanks to Andrew Smales)

The thumbnail image for Mourey’s (2010) video plays on
demand for both beauty tutorials and images of attractive
young women (Image appears here courtesy of Jenna Mourey)
Video still from “How to Trick People into Thinking You’re
Good Looking”. Mourey uses humour to layer her audience’s
perception of who she is (Image appears here courtesy

of Jenna Mourey)

“About Me” on the Jenna Marbles website. Textual and visual
signs combine to construct the Jenna Marbles self-brand
(Image appears here courtesy of Jenna Mourey)

Video still from “Have You Eaten?” Olivia and Esther each
appear on video, playing themselves. Their visual
representations consume food as the video plays, but also
restrictive norms. The off-camera voice asks “You’ve gained
weight, haven’t you:” (Image appears here courtesy of Esther
Fan and Olivia Park)
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Fig. 6.2 Activists gather at MoMA to protest, via performance

art, the absence of work by Asian women artists

(Image appears here courtesy of Sara Park) 151
Fig. 8.1 The Instagram profile presents an opportunity for

automediality. Importantly, the narrative constructed

here is coaxes visual representations due to the dominance
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